City of St. Helens
Wayfinding Plan

Kick-off Meeting — February 8, 2017
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<. Helens Branding and Wayfinding Master Plan Schedule

2017 | February | March | April | May | June | July

Task 1 - Project Management and Quality Control

1: Monthly updates
Task 2 - Wayfinding Guidance

2.1: Background Review and Inventory

2.2: Project Kick-Off and Feld Review

2.3: Wayfinding Best Practices

2.4: Wayfinding Focal Point Map

2.5:Route Prioritization for Wayfinding

2.6: Wayfinding Operations and Maintenance
Task 3 - Branding and Signage Manual
3.1: Design Brief

3.2: Design Concepts

3.3: Preferred Design

3.4:Design Intent

3.5:9gn Placement

3.6: Cost Estimate

Task 4 - Branding and Wayfinding Master Plan
4: Master Plan

Optional Tasks

Map Graphics

Temporary Installation of Wayfinding Sgnage

Meeting
Task Progress

Draft Deliverable

Final Deliverable




Scope of Work Milestones

Task 1: Project Management

Task 2: Wayfinding Guidance

Task 3: Branding & Signage Manual

Task 4: Branding and Wayfinding Master Plan
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Wayfinding Principles

Elliott Erwitt/Magnum Photos

> w e

. Connect Places

Maintain Motion
Be Predictable

Keep Information
Simple



Wayfinding Principle # 1

be Connect Places
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Remington
BIKEWAY

<= Spring Creek Trail

3 MIN. 0.6 MI.

0ld Town

5 MIN.
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= Wayfinding Principle # 3

CF Be Predictable

P Destination |
Mileage Time in Minutes North of Clackamas
Town - Town Center

& Destination I Center

Mileage Time in Minutes

Destination Il =

Mileage Time in Minutes

YOU ARE HERE
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Decision Confirmation Turn



Wayfinding Elements: Fundamental

City Center

o A City Center

€ Festival Fields

Decision Banner



MILES

ldentity Kiosk Interpretive Pavement Marking



To Center City

Sample Signs

Elementary

4= Regional Park

4= River Trail

Bike Route

Bike Route

10 Center City

<« Mo Library

To Rlver Trail 0 Turn Sign
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Selection

Destination

and Programming




Wayfinding Destinations

Level 2 — Landmarks

Level 3 — Local Destinations




Wayfinding Destination Examples

LEVEL 1
« (CityCenters
o Districts

* Neighborhoods

up to 4 miles

LEVEL 2
« Transit Stations
Tourist Venues mmm
>

e Regional Parks

Open Space

up to 2 miles
LEVEL 3
e local Destinations y 9
o Parks I I I I
e Schools m—
. shoppi —
Shopping Centers up to 1 mile

Healthcare



Can you name these local destinations?
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PLANNING + DESIGN

Past Wayfinding/Branding Efforts

CITY OF ST. IELENS PLANNING DEPARTMENT

formworks

ARCHITECTURAL DESIGN GUIDELINES

Council has addressed concern over the use of sigas in the City and their impact to the
City's appearance: sign pollution.

“The sign: abose the vindaw lne are
pemanent signs. The benrers
aourted of he canopy ere
fomparary.

CITY or ST. HELENS

CoLumBiA COUNTY, OREGON

PARKS & TRAILS

MASTER PLAN

Note e signs n widoves e
axampe Fom pecniting requirements,
arciced hey ave wihin cefan ize
mtaors,

ADOPTED JuLY 2015 ST. HELEN’S ECONOMIC DEVELOPMENT

ORDINANCE No. 3191

CORPORATION

1ELENS - US

CORRIDOR MASTER PLAN

ARY 2015

ORD. NO. 3181

LOCAL PROGRAM EVALUATION ST. HELENS W

dovember 18 2013







PLANNING + DESIGN

Existing Wayfinding Opportunities

Destination Non-Standard Fonts Clarity of Information
Hierarchy and Symbols

o ‘-n_

9 VA VELCOWE
@03 NATL DOWNTOWN e 10

A ISTORICDISTRICT (%7 : ST HELENS

" COLUMBIA BLVD |38
i :

7 = N
CITY CENTER
€0 —CITY BLDGS §

NATIONAL
COMMUNITY y
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Existing Wayfinding Conditions

Overall Finding — Long Corridors Without Sighage




PLANNING + DESIGN

,,,,‘/&3&\\ -




Next Steps

« Early April - Public Open House #1
(to share concept alternatives)

« Early May - Public Open House #2
(to share preferred alternative)



Mary Stewart

Senior Design Associate

Alta Planning + Design
marystewart@altaplanning.com

Deven Young

Wayfinding Practice Leader
Alta Planning + Design
devenyoung@altaplanning.com



