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Schedule Review

2017

Task 1 - Project Management and Quality Control

1: Monthly updates • • • • •

Task 2 - Wayfinding Guidance

2.1: Background Review and Inventory •

2.2: Project Kick-Off and Field Review

2.3: Wayfinding Best Practices •

2.4: Wayfinding Focal Point Map • •

2.5: Route Prioritization for Wayfinding •

2.6: Wayfinding Operations and Maintenance •

Task 3 - Branding and Signage Manual

3.1: Design Brief • •

3.2: Design Concepts • •

3.3: Preferred Design •

3.4: Design Intent •

3.5: Sign Placement •

3.6: Cost Estimate •

Task 4 - Branding and Wayfinding Master Plan

4: Master Plan

Optional Tasks

Map Graphics •

Temporary Installation of Wayfinding Signage

Meeting

Task Progress

Draft Deliverable •

Final Deliverable

July

St. Helens Branding and Wayfinding Master Plan Schedule

May JuneFebruary March April



Scope of Work Milestones

Task 1: Project Management

Task 2: Wayfinding Guidance

Task 3: Branding & Signage Manual

Task 4: Branding and Wayfinding Master Plan



Wayfinding Principles



Wayfinding Principles

1. Connect Places

2. Maintain Motion

3. Be Predictable

4. Keep Information 

Simple

Elliott Erwitt/Magnum Photos



Wayfinding Principle # 1

Connect Places



Wayfinding Principle # 2

Maintain Motion



Wayfinding Principle # 3

Be Predictable



Wayfinding Principle # 4

Keep Information Simple



Wayfinding Elements



Wayfinding Elements: Fundamental

Decision            Confirmation                     Turn 



Wayfinding Elements: Fundamental

Decision                                Banner



Enhanced Navigational Elements

Identity                         Kiosk                              Interpretive           Pavement Marking



Sign Placement



Visual Identity Exercise



Destination Selection 

and Programming



Wayfinding Destinations

Level 1 – Districts and Neighborhoods

Level 2 – Landmarks

Level 3 – Local Destinations



Wayfinding Destination Examples



Wayfinding Destination Examples

Level 1 Level 2 Level 3

Can you name these local destinations?



Past Wayfinding/Branding Efforts



Local Signage Conditions



Existing Wayfinding Opportunities

Destination 

Hierarchy

Non-Standard Fonts 

and Symbols

Clarity of Information



Existing Wayfinding Conditions

Overall Finding – Long Corridors Without Signage



Mental Mapping Exercise



Next Steps

• Early April - Public Open House #1

(to share concept alternatives)

• Early May - Public Open House #2

(to share preferred alternative)



Q&A

Mary Stewart

Senior Design Associate

Alta Planning + Design

marystewart@altaplanning.com

Deven Young

Wayfinding Practice  Leader

Alta Planning + Design

devenyoung@altaplanning.com


